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0] 9] ZZ(conflict of interest) 7HS12] &3]
ot AFHQL o]ejo] ME FEdt= AH
, i1 AEA JAAR S BAE S

=

ohoFsk Hofol AF3lol] A ScHSmith, 1998;
Thompson, 1993). & Eo] YFHE7IS] 7
T A ade ASshe AAE AlFst
= gl 54 Do A AdS A
A olee dg ¢ dE A ETE
AgsAY, AN AL Qe Bkl AE
2 84 WE A% 539 gol, YPkEA &
PYake A7 8 A, A, A8 B39 BE
AN TR olo3ES A¥Y & o
(Lemmens & Singer, 1998; Perlis et al., 2005). ©]
1FEL I AAR HlaEH, vHEd, =e
A4 s ouiskAy, RieA] AR
2 oJojxlE= AL ol thSwift, Rizk, & Lose,
2017; Williams, 2003). 121} ©]o|FE A3l
A RS HEZIEA S AHdS B
A 70l AFshe Alele A 7hsAel
7] wj&Eol(Brody, 2011; Moore & Loewenstein,
2004), olF=L ol ABlY] e Asfst
J RS Y TheAde wole FR3 A
FA gRlo® IhFHETH(H-E4], 2008; Lo &
Ott, 2013).

ol HaY AFSL olgFE AlA N
o] AErtzAel 53 AFE A
gat=s w57 fT AR oS
AA L 3y, olFE 37N, i oY
= dEge Al 7EA Akke AAEH
(Elliott, 2008; Lo, Wolf, & Berkeley, 2000; Resnik
& Shamoo, 2002).

A, olFEe] AlA B = FH 9
o} FEshe AF oS AlASAY ol
' A%s 71¥ske AoltiEkE4, 2008;
Elliott, 2008). #1A 3 3|v|= o7 W2, &1

il

A EAEY A Jtedes &
g ks HolA I ZFo] YFHA
L (Thompson, 1993; Resnik, 1998), &A#
A3 7HsAd o] wkal(Coleman, 2005; Schneider,
2010) 34 oF-E FId= JAY FUIE

A&t ZItk= dHAI7F ATHDeRenzo, 2005). TF
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Zideman, Eigel, Nolan, Montgomery, & Nadkarni,
2005; Elliot, 2008). o]&& ¥ d=E&,

R 5o R st IR 4L AES
+ Z(Coleman, 2005), AA8A ALE we
Ao Frkak Aoy A7 B9 22 =4
Sl A7 AdE SAs= Z(Eliott,
2008), A&7t A4 whg A =(Crystal, 1990), <]
A ] o]F WHEAQ] mEW z)F{Koch &
Schmidt, 2010), ¢JAHEA ol AHYE 7FsA&
&= wAAE AASHE Z(Church & Kuang,
2009) 5= & T UTh

o] T AR A= /AL EHE B or
A% 5 WHIE d5she tEFd W
2, FE B, AY, AFuAeld #d
oA 1 FIAo]l YZTEHATKTransley, Jome,
Haase, & Martens, 2007, Yoon et al., 2005). Al
&) A= T84k A Al(Forgas, 2007), A5
Z+e] ®A(Goldberg & Hartwick, 1990), =22
7 2)(Albert & Dabbs Jr, 1970)9F 2-& wA|A|
QA Wl ¥ ol WAA ] ZoH
S (Pelletier & Sharp, 2008), “H=-(Cacioppo &
Petty, 1989), WAIA] AA] =A](Brunel & Nelson,
2003, A& =% '32|(Chebat, Charlebois, &
Geélinas-Chebat, 2001)7} 22 wAIA] W& ®<l
Eo] AR HE F3to] FEFE vAE A
= stk

53] AR Zold Fel whE gt
= HAAZE Ad A5 835 Fol7]
71 gol AqtE FAo]tHCacioppo & Petty,
1979; Levin, Gaeth, Schreiber, & Lauriola, 2002).
A, AR o) et 54 AHEIL
ofug FEol| ZHe BFo AAEEA
upe} w ARl iRk ZiQle] A Bl jAbEA
ol detd F S= AS 9K Chong
& Druckman, 2007; Rothman & Salovey, 1997;
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Tversky & Kahneman, 1981). A3} AFEL F
AA ol A4 Z(Rothman, Bartels, Wlaschin, &
Salovey, 2006), E|2 A3} tf A3F A
(Goffman, 1974), F3g AA o BT AA
(Cassotti et al., 2012), #7]-5A1 o ERI-FA]
(Eiser, Pahl, & Prins, 2001) 5 ©heFak Z Yol
e WAR A5 a3 AolE HAFth
o] F 7P Wol A" FA= AA7E =
o] (valence framing)e] &3} zlo], & FAHZA
o 744 zyo|Re HluzE, ‘4% Zgo]
*d(positive framing)-2 578 Aoy AFe] T
A ZHe Axdte v, B Z o)y
(negative framing)> F-47 FHo| 2HES &
THPeng, Xiao, Yang, Wu, & Miao, 2014). &%
7 ol FA2A Zgo|He aHE
Wik o] AFA dTEe A" AAE
H SR THAK et al, 2011; O'Keefe & Jensen,
2009; Toll et al., 2014), A7} owg 3
o] wWAA Zglol® HA=A wEtA=
Hwz  dad  AAE  EHIgHLlevin,
Schneider, & Gaeth, 1998). Levin, Shneider, 12
I Gaeth(1998)= 159 24 B4 dAFolA
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o] 7} TYg AU Ao thal 38A
AR mdste ‘& zyo|d
(attribute framingy, =7, H3XE & LA AF
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Schul 1995; Kuvaas & Selart, 2004; Levin,
Schneider, & Gaeth, 1998), &3 ZFo|WL A}
&8 A7EdAMe YirH o FAA xgo]
Bol 3R zyo|dEt aRH o=
4234 JAThBanks et al, 1995; Meyerowitz &
Chaiken, 1987). 3HH <17] g Zgo]glM
B 29F zdowe AE A% A9
sgstele Axsl wA Uehls, 244 =
dolye AT A B4 dUS 7
Fets A= & ASE YERTHTversky
& Kahneman, 1981).

HIE T e AREAT 2 i A8 A
T2 TS AT =94 AEAC £4
ZolS Agstel 1 ZdE BT
7}% Reinhart, Marshall, Feeley, 1231 Tutzauer
(2007)= &71 715 A5 HAIA e ol
A 2% A4 A 7R e F
F4A &4 x| Hs) A &4
golde 245 aWpt Z Ae st
GamlielZ} Peer(2010) HA 347 Zgo]o]
A7 B4 Ew Pl diF A "HE
FAo o adAYE Btk 4 =9
ojgoll oA A wAAe FhE a3
2 TH]le] wIAA Wge] WA LA}
= WYgor HRE F3sse= 7AE Fl
el H%Eﬂ 5 o84 =Zgold WA 1
vhel A=A SHA H
Ve °lt7loh—, ol TAHAA 7Yy A
B A& AAM dPoz ooxine Aot
(Gamliel & Peer, 2010; Levin, Schneider, & Gaeth
1998).
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%7560“31 O A 34 v
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7171 w&oll, WAAe] v d5 a3 3
o= duzal o) &7417} LR THBerlyne,
1970; Cacioppo & Petty, 1989; Nordheim, 2002;
Zajonc, Markus, & Willson, 1974). ool T}
A AFEL 7P Z2EAQA wA A HHE 3
T, & WARAY F& W E(effective frequency)S
TSI 3 S (Naples, 1979; McDonald,
1996), L A¥} wAA] ZFof o7 Fa 53
WS 371A-ARJ-AA Y 3TAE A A
T{Krugman, 1982), WA A|¢] HHEo] W& 57t
Tl A5 BHE FASE A7HCacioppo &
Petty, 1989), 12 f& WITE gHg wE
B o7 (Schmidt & Eisend, 2015) =5 W A|A]
o a3} 7 FEHAE RHE SIS 33
e 1 oldoeg Hu Yok E3 Gondd
Goldberg(1980)> F1E 13] AAIGS ufol H]
3 33]¢] WHE3S o o5 Y FEol ¥
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Ae Folsjel, fE WE ool wo] 3
B4 Az olold 4 e ¥

T WEA WA A5 ERE @
AR ATSE F2 A9l A% D ok B
4 A% 37, 47 9 4w A4 HE 84
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31 §J o m(Fernandes, 2013; Rice, Kelting, Lutz,
2012; Shi & Smith, 2016), WA|x|2] WM& F3}

ole}FE AZel 283t TS =Y A
«V\Pé@" Fr=st7] flal a3l wAA
AN SlFE BARE AT Fotry] ofgnh

Wepd o35S BEE B HYF F &
soleta Peid WAA AN Bt
WAAe] Bl FFE MAE F F W
Qe ol A W o] AL B
Fo} =ud AR BE YNT By
of AZIEL ol ¥ ATeIHE ole)FE
AN BEE SRR BAH Lol
B% APS Falol, A, =4 W% US
WAAe] Zeloly 3o BE AR TAE
of Aot YeA AFFHAL, A, =4S
Hekshs US wAA ) B S50 BE A
|FFYF Aol QA AFsaA Fok

e
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rlr
R

2 & 24 N FSdistae] A
g F<l 3 100 o s A E o,
O 22 7|Fes B4 gids Ase]

AP AAE AT A
, 2017)8] ofg-gtolo] A

SEUM 25 HAXe] Z30[Y S =0 T2 ZEA oA 2y M

1°1o1w_<ﬂ o] A
Hol Q= swel Aa
A A, A AR

£ 2ol $HE AHA YA E4E

7 22k 0, dole] dul Fo VIt &

T AEoA AAZ 22 JAs FE, ) A
4 &S oAl Edoka Bagk kAt
1959 &5, 2) & A3 7MdE 5% 129
o] As, 3) B AP FEUI}L 7P &
AYE g3 FH FEFs Woktha B
W] A5, 4 B A A7 AFHE 7MY
Aol WUzt SRS A HAER LX)
2| gfol gHel FFe wUT BIg 109
o A5E w44 At 1 A F 63

B

B ARt 4ol ZFEAOH, FA 359
(A Z71Ake] 55.6%)7 A4 28 (A #7E
ko] 444%)2 TAEJTHAE M = 2213,
O = 214 ¥ dA7= A3 W FAL
Ag)e A7 A A1 FHoAE B3 Y3t
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she o R WiE RS B A
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(Institutional Review Board)e] <<0& W& &
AN mFEHATHEIM S 7001988-20170
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B AQelNe] AETte] F7b ARal AF & w7 olyth W, AR} $AAT A
T3 vhEve] ndE AF A6 Ukl 2L @ A9, MEUE B4 A4E 38
]

SA AL AT FUF ARur s AA F
A Mt FEYZE FAS 54 TG Aol
o] 10,0009< #3 FHoz AAEE= ¥ Y

(23 2), ‘FEYY AT 71EF 100000 A ART T T} F7} AEHIghs AL
ol A7) F7F ARHIE W FReR o] ol o]9FES AHsHA Atk

ArtdT1d 3.

2 AYelA ARV 202 T, FEUE
= glow, MM Ak
7he BB wis) Al FA Al thal

WA 23 DAY

A

= )
5% %?l' %;\ﬂ‘ﬁ' =

ZA43}17) o]y ¢ug AEI} F7F AR
= 7FsAdo) 713 webd B 4

2 AYE F U AR $2 AF AR
AR FAHIYOM, oF 108 7 AN

F7F A2H = |HEWZE 24T T4 e - Al $- 75| x 10,000()

)

JEW7L 4T T4 Mg = 310N)
AA A M = 3000
ARE7E7E W F7F ARHI(9) = [37-30] x 10,000 = 70,000(%)

=

a7 2. 37+ Rk2u| B4 Y oA
Boda = 100,000 - {|F8A7E AEd T2 AF - 24 5 S| x 10000} (€)

A A])
FAAY A B4 g = 37070)
AA 57 AN = 3070

FAZP} vk= BAAE = 100,000 - {]37-30] x 10,000} = 30,000(

=

40

)

f

38 3. HEde] 243 34 2 oA

- 548 -




MAod - ®Z0| / 0jelsE

54 N4 AR AAE QA A 2 A
wlth A7AEAA AS HAAE RelFe
shelo] 4x Bt AN F 2 ol
A Zeoln §§ 2ol weh AgF U
wAAE ofest At

FAA =Zgold =4
= FEAL AE «Wé@% g o 2
=°] @ AdU gt vARAE AASH,
PPsdA ARtedel g4 o%g o
A& Al R AE sk

gale] AsE 2

= =

=
pLN
sy
S

¥

544 zaoy =d Pie R
AR AN 2 L8 4D+ U
ek HAAE AN, BAAEA A
Brh2AlS BRE olds e F9el

247 ABE AT,

Hgs 24 ojud E7% AXNSHA &

ple=)

2t 77 ANE F WHAES Fo
I8 £ T4 JIE 20% BRF Ha 4 Xﬂ
T MGE dEs & FEYA AEE
A FE dEsiach

AR AR

2 Aol B A, %7}1}52 s g zﬂ
AEe 22l AR gas 29t A
=l SHAT A *;i—Er o= %}7}1}%‘4
Al Addd, v o], shds 22 4E
At ARE E5 &%, WL oud
2719 Aol MAAJ=AE Hetstr] sl
1%0 43 IDE == —Er?‘{} glal A7kt

SEUM 25 HAXe] Z30[Y S =0 T2 ZEA oA 2y M

== By

feAol BE =84 JYsh 24 Fgo] =
T FhoR AgolA Aed A
A7t 2 ZAAYEA WA 9, AR
o ME Esfol thal Akt Bl Bk
s, 494 24 AL S8 iRsol
ags el ol AR B Ban &
AR ABHE NeoEs B

o

gk

,d
X
o
1>
Mo
oot

Ay 3= 4 AF 49

MAste R, A% 49e §i BE WA
b 3RH Zeold, $RH myoly, mi
MRS 2 F shuel 246 R 99w
om, AR AY Azt Fos BE P}

A Tl e A9
EF HF AR BE AR BFE A
FoA wee AEsEn. RE AAES

Aeet Bl 5o ol5E T WS aAL
Sl3 Aol Hefsigons, NG FoiE 3

sh= 1 AHGE B R v §Ash

OpA

o]
B B

A}‘-’J%%?J}E

B APE e A%

571 Slstel, Wl Aael B Aol Bk
Qe YA B A5 ShevlA %

A A 2k Apole] Hogre F4ul

o2 gtk HYgel 258 A

P50l £3L ik

:rLs‘E E..Q. _Z_

[=]
Sy

i=] [e)
BHe

B A7y B4 IBM  SPSS(The
Statistical Package for the Social Sciences) Windows

- 549 -



S=lElstElX] 25 H AR A

Version 240 o]-&ate] AAHAT FHT-3t
Hell g_‘:; WA R 2] Zgo]w] _grfséjq_ 2] -
 He NE mA|R| o] HHE 34 7ho] A
A | Z7te] avE oLlam SE

4H- (repeated-measure. ANOVA)
g, ol #F3o
folvl gk }017} AR E=A Bl
bonferroni AFE AAL AAEHATE vl
, SHEo| mE §7d 7+ Solu)Et 3}
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HAIX|o| z2jjold wnt ghs o WE
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A5 wAR Zyold FI(TAHA =
o|H/HAA Zylo|mm Y} vHE 31413
1231/33)/43])0] W& A]FTE AolE

43R 93 WEEY BARYS WA

|
o)

A, mAA 9] o)
9] *‘Ez‘% 7t FAX R 79

L e

29, p=.9%n35s) 1
J+(F(3 180) = 3.

T3]

%
o 3

73

53p

FEINF2, 60)

AR Folahih
B HE AR

Ao AANF Az FAHA mgolH %thJ-
HH 3 3 v BF 2ol §o8E 0.05
ZzoA EAHOE Solatyct whE 2A
2 zgo)y] oy BEAA xgojw] Hd 7H
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Exploring framing effect and repetition effect of the
persuasive message on moral decision making in
conflict of interest

Saeyeon Seong Kyong-mee Chung
Department of psychology, Yonsei University

Conflict of interest (COI) is one of the dominant circumstantial factors of moral corruption across various
fields. Several management strategies have been proposed to prevent self-interested decision making in
COls. Among these strategies, message persuasion has been considered as a practical and -effective
approach. Prior studies have found that framing and repetition are two of the major factors in the
persuasion effect of message. However, their effect on moral decision making in COIl has not been well
explored. The purpose of this study was to compare the differential effects of positively framed message
and negatively framed message, and secondly, to investigate how the effectiveness of persuasive message
changes through repetitive exposures. A total of 63 participants were randomly assigned to one of 3
framing conditions: positive framing, negative framing, and no-message condition. Prior to the on-line
experiment involving a consultation task, differently framed persuasive message were presented to the
participants. This process was repeated four times in a row. The results showed that participants with
positive-framing message were less likely to provide self-interested consultation than participants in the
no-message condition. Also, a U-shaped quadric relation between repetition and self-interest consultation
was found. Implications and limitations are further discussed.

Key words @ Conflict of interest, Persuasive message, Framing effect, Repetition effect, Self-interested behavior.
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